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Having joined the SLUG team this spring, 
Artie has proved to be a prolific writer. Be-
yond penning brilliant music reviews, they 
always bring great pitches to our desks! Read 
their piece on SLC’s greatest thrift shops on page 
12 and check out their stunning style on Instagram at @arthurisawkward.

As one of SLUG’s most reliable illustra-
tors, Kit has crafted charming, vibrant 
artwork full of character for our editorial 
content, Localized show posters and more! 
Check out her illustration on page 12 and fol-
low @kitcactusart on Instagram to see her stand-up comedy and music.
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H annah Ruth Zander’s home is exactly 
how you would imagine it: a big bow 
greeting you on the doorstep, vintage 

photo frames above the piano, green vel-
vet chairs and an accompanying sofa. And, 
of course, two wizened weiner dogs with 
equally stylish names that have a pen-
chant for licking. All this to say, if 
Zander’s home doesn’t transport 
you back to the swinging ‘60s, 
her clothes definitely will. 

Known for her vintage, exper-
imental pieces, Zander’s styl-
ing of herself and others has 
made her quite a contender in 
Salt Lake City’s fashion ring. 
Since the first time I spoke to her 
for SLUG, she has been featured 
in the likes of Cosmopolitan and 
Elle. Her romantic and ultra-femi-
nine pieces bring a sense of nostalgic 
fun that leaves everyone wanting 
their own vintage alter ego. “I grew 
up in a home filled with tomboys,” 
says Zander. “I think that made me 
just want to dress super feminine 
and romantic everyday.” It’s as if 
looking through vintage clothing 
racks and magazines for inspira-
tion was her own form of playing 
dress up in her mom’s closet. That 
sense of imagination shines through 
in her content. 

“I have grown, and am so different as a per-
son—my inspirations have stayed steady 
but I’ve honed in on it so much more,” ex-
plains Zander when I ask how her style has 
changed since we last spoke. “I’ve been able 
to nail down the absolute core of my style, 
and what I love and my passions. Going 
back to my roots, Kate Spade is someone 
that really inspired me, so [I’ve been] really 
thinking back to those pivotal turning mo-
ments in fashion.” 

Zander may be known for her styling (it’s 
why we interviewed her the first time, of 
course) but now she’s gone down another 
fashion path, one that only seems natural 
for her to follow. Since I’ve last spoken to 
her, she’s garnered two collections under 
her belt—“Slumber Party” and “Chapel of 

By Brooke Hannel
brookehannel8@gmail.com

Love.” The foundations of both collec-
tions are embedded in her love of vin-
tage. She procures pieces and upcycles 
them into something special. “When 
you take vintage, you want to keep the 
heart of it,” explains Zander. “That’s 
definitely the task at hand: finding piec-

es that actually need love, that [are] 
ripped or discolored or kind of 

ugly and could be cute because 
[they] have good material. I use 
vintage because I like the time-
less, chic elements of it.” 

“Chapel of Love” made an 
impression beyond the moun-
tains of Salt Lake City. The 

vintage bridal collection, 
which premiered at the SLC 
Fashion Show and is known 
for its whimsical, ‘60s aura, 
became Zander’s first viral 
moment. “It blew up like 
nothing that I’ve ever made 
before,” says Zander. “I’ve 
never had a video go viral, 
I’ve never had a viral mo-
ment, so for my first to be 
about something I made—I 
was so happy about that. 
It was a confirmation that 
other people like this [and 
that] I want to keep doing 
this.” And people did—in-

cluding one Marisa Dabice 
of Mannequin Pussy fame. 

The lead singer of the indie pop-rock 
band reached out to Zander for her own 

styling moment with the collection. “She 
found my video and was going to be in Salt 
Lake City for a show. She asked if she could 
come over and pick out one of my pieces to 
wear. I’ve never had a musician wear my 
pieces before; it was so healing,” she re-
counts. Zander hopes to continue styling and 
designing for “It Girls,” including Chappell 
Roan and Sabrina Carpenter—she person-
ally thinks the “Chapel of Love” collection 
would suit them both, and I’d have to agree. 

Stay up to date with Zander by following 
her on Instagram at @hannahruthzander and 
by reading her newsletter, “I Got Dressed 
Today,” which comes out bimonthly. 

H A N N A H  R U T H  Z A N D E R
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Stylist Hannah Ruth Zander has 
been stretching her kitschy, vin-
tage wings to expand her work 
as a fashion designer and work 
toward starting her own label. 



great outdoors and our explore pages. As 
mindful consumption and sustainable 
shopping have been en vogue, expect well-
made apparel built to last for friends of 
the environment at FICE Gallery. “What 
sneakerheads are after is ever evolving,” 
says Emerson. As per usual, the iconogra-
phy of a swoosh remains relevant, so be on 
the lookout for Kendrick Lamar’s favorite 
Nike Cortez in black and white, alongside 
the Air Max 90s in varying colorways to 
match any wardrobe. 

“It’s more than a shoe; it’s a collector’s 
piece,” says Emerson. What drives the inter-
est of sneakerheads is often exclusivity. It’s 
almost a competitive sport in and of itself, a 
rivalry of who can own the most rare pieces 
or have the largest collection. Some return-
ing patrons of FICE Gallery have personal 
collections of up to 500 pairs. Other custom-
ers may buy two pairs of the same shoe, one 
to keep at home and the other to wear out. 
The most committed sneakerheads camped 
outside FICE for four days to wait for the 
Sean Wotherspoon and Nike collab released 
in March 2018. These days, the shop holds 
raffles for exclusive pieces, making it more 
accessible to anyone who participates. FICE 

is on the same release schedule as 
Nike, meaning they stay updated 
with the most recent fads and don’t 
attempt to resell any higher than 
market price.

Keeping the streets of Salt Lake City 
adorned in fresh beauty and display-
ing a multitude of local artists is an 
underrated act of virtue. In gratitude 
to FICE, communities of aestheticism 
can gather for the common purpose of 
drip. Spend your next Sunday brows-
ing the latest releases from Dr. Martens 
and Comme des Garçons—it may just 
be more blessed worship than, well… 
you know. Follow the shop on Insta-

gram at @ficegallery or visit  ficegallery.com 
to hear more about upcoming art gallery 
strolls and raffles for exclusive shoe drops.

Since 2008, FICE Gallery has acted as an 
exhibition of the widespread niche known 
as streetwear. Think about it, the store 
thrived through the swag and hype-beast 
interpretations of the craze throughout 
the early aughts. The history of the 
style is traced back to Black and Lati-
no artists in New York through the 
‘70s and ‘80s, during the musical tran-
sition from disco to hip-hop. The influ-
ence of performers in such genres crossed 
over with the growing relevancy of team 
sports and skate culture in the United 
States, leading to the genesis of the style. 

The subculture is enjoyed by many and 
deeply interlaced with class and race, as a 
large majority of the physical and creative 
labor in the United States has been done by 
marginalized people. Even the sentiment 
behind collecting and taking care of sneak-
ers is tied to the value of work. It signifies a 
commitment to an individual’s occupation 
and interests—the same commitment it takes 
to be an NBA basketball player like Michael 
Jordan or a world-renowned music group 
like Run-D.M.C. The trend is anything but 
trendy; it continues to evolve with the people 
who actively participate in it.

In the heart and sole of down-
town Salt Lake City exists a 
haven for the most avant-garde 
of sneakerheads and streetwear 
fanatics. With a glorious depic-
tion of Mother Mary on the side 
of the building, anyone with 
an ounce of style is attracted 
to the boutique like a moth to 
a flame. The ideal intersection 
of modern art and intellectual 
fashion, FICE Gallery provides 
retail space for Utah locals to 
secure stellar new styles and 
shoes. Emerson, lead buyer 
and merchandiser for FICE, 
shares her thoughts about the 
recent developments in streetwear trends 
and the role the establishment plays in 
dressing the people of Salt Lake well. “As 
people become more comfortable in them-
selves, the love for streetwear has grown,” 
Emerson says.

As the name of the style implies, the inno-
vation grows around everyday wear as 
displayed on the pavement. Given the 
active nature of Utah culture, function 
over fashion may be prioritized in foot-
wear. Running and hiking brands like 
HOKA and Salomon are gaining traction 
as the “gorpcore” aesthetic takes over the 

By Marzia Thomas   •   marziamercurythomas@gmail.com    ||    Photos by Chay Mosqueda

“It’s more than a shoe; it’s a collector’s piece,” says 
Emerson, lead buyer and merchandiser for FICE Gallery.

FICE Gallery has been providing SLC 

with some of the best streetwear and 

sneakers since 2008..
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Bad bitch! Over the top! Pop girly! Sustain-
able fashion designer Sage Nelsen iden-
tifies with these words as well as with 
her brand’s slogan, “statement clothing 
for statement people.” We chat about her 
path to this current stage in her fashion 
career while sitting on her denim couch 
that looks like it has been clipped from an 
aughts Teen Vogue issue. Light falls through 
pink curtains that cover the vaulted ceiling 
of her living room, where clothing racks, 
frames and posters collage the walls—
including a giant portrait of Nelsen looking 
relevant as hell in a flash photo where she’s 
surrounded by clothing. She pours me a 
glass of water in a cup that is shaped like 
an ice cream cone. She sports a set of Silly 
Bandz on her wrist.

Nelsen was not always interested in being 
a fashion designer. While she dressed 
crazy as a young kid growing up in Utah, 
she went through a fashion shift when she 
transferred school districts for junior high 
and high school. “It was very Mormon 
and white. I was just trying to conform 
and lost all style,” she says. Later, when 
Nelsen studied film in California, she 
began to regain her sense of style. On a trip 
to New York, she stumbled across a shop 
that made gender fluid, upcycled clothing. 
The fact that the pieces were selling at a 
high price point, as well as the evocative 
fashion that she saw in the city, inspired 
Nelsen to pursue sustainable design.

When I ask her about where she learned 
to sew, Nelsen mentions a ninth grade 
sewing class and a class at Salt Lake 
Community College. “We had to sew a 
zipper 16 times—it took like an hour,” 
Nelsen says. “And then after the class I 
looked on TikTok and found a way that 
took 20 minutes.” Her online learning has 

taken her far, to numerous runway 
collections and a constant stream 

of statement pieces that she sells 
at markets. A cropped blaz-

er that hangs on her wall 
catches my attention—
tulle trapping thousands of 
fabric scraps. Nelsen shows 
me the matching pants, 
full of the same scraps 
that could pose for a page 

in an I Spy book. All of her 
pieces share these qualities: 

bright colors and intricacies 
that have you exploring them 

down to the stitch.

When asked about where she draws 
fashion inspiration from, Nelsen unhesi-
tatingly mentions the influence of Anna 
Molinari (TikToker and fashion designer), 
the power of her own brain (occasional-
ly with the help of her green substance of 
choice) and weirdly, Fortnite skins. While 
she is not into Battle Royale herself, Nelsen 
watches for notable outfits when her 
boyfriend plays and has a coworker who 
sends her screenshots of skins.

Nelsen is proudest of her most recent 
collection, “Trashionably Yours,” which 
was themed to portray the fashion of the 
future. She overcame several creative 
blocks during its creation, something that 
she did not struggle with when conceiv-
ing her buzz-generating tie collection. 
When I ask about a striking gown of 
stuffed grocery bags, those hauntingly 
familiar Shein ziplocks, an iPhone box 
and many other bits of artificial polymers, 
she tells me it’s the “showstopper” of the 
collection. “All of my showstoppers are 
under my bed because they’re too big 
and I hate them... in a loving way,” says 
Nelsen with a laugh.

Nelsen is looking forward to developing 
future collections that will inspire posi-
tive change in her audience. She teas-
es the concept of a “jollection”—pieces 
made entirely of jeans—as well as a 
collection that discusses mental health. 
She plans to launch an online shop soon 
at sagenelsen.com and can be found on 
Instagram at @sage.nelsen.

By Paulina Burnside • paulina@burnsides.org

Photos by Alanna Lowry

Sage Nelsen prioritizes 
upcycling and gender fluidity to 

create “statement clothing for  
statement people.” 

Nelsen’s latest collection is a futuristic 
and fashionable interpretation of how 

trash can be repurposed.
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You never know know what you will find hidden in 
SLC’s vintage, consignment and thrift shops.

“Doesn’t the crocodile print remind 
you of Alexander McQueen’s ‘Plato’s 
Atlantis’?” My friend Allison Hurd 
Watts, a local style content creator, 
nods in agreement from the other end 
of a steel rack neatly crammed with 
countless secondhand steals. I’m still 
holding the brown turtleneck dress 
when I notice and exclaim, “Oh my 
God, it’s Proenza Schouler!” I feel the 
rush you can only get from a remark-
able pre-loved find. In the new fashion 
economy, the miraculous origin sto-
ry of a unique wardrobe piece holds 
more value than equally-priced new 
garments—and spending roughly $200 
instead of $2,200 on the total haul, it’s 
my best day of shopping in Salt Lake 
City ever.

We’re on our first of three swoon-wor-
thy local stops that every sustainabili-
ty-minded cool girl will adore, standing 
beneath a very Barbie-core chandelier 
as Hilary Duff’s 2003 film soundtrack 
plays softly. It’s impossible not to sigh 
in admiration at the dozens of Y2K bags 
from cult-classic labels Liz Claiborne, 
Michael Kors, Kate Spade and countless 
others, before I decide on a black leather 
Guess minibag priced at $15. I clock a 
multicolor dress from the Coperni sum-
mer 2022 runway on a mannequin and 
ask to try it on. Here at Revive Boutique, 
Utah’s newest thrift store at 342 East 
and 900 South, the shopping is truly 
what dreams are made of.

Their team was eager to see the cu-
rated treasures we’d leave with—or 
leave behind. Cherish, a personal 
stylist at the boutique explains, “We 
just want you to come in here and 
make sure that you leave feeling 
beautiful. Whether you buy some-
thing or not, we want to get to know 
your style.” It’s a refreshing mindset 
that seems pervasive in the grow-
ing SLC fashion community, where 
personal style trumps novelty. Be-
coming more fashionable is a sus-
tainable practice in itself, when you 
learn what suits you well enough to 
leave behind what does not. Among 
the pieces we tearfully parted with 
after the fitting room were a pair of 
khaki Jil Sander shorts and a Maison 
Margiela pixel-printed midi dress.

Stopping in at Copperhive Vintage, a 
store focused on mid-century clothing 
and housewares, owner Jacqueline 
Whitmore explains that “trends are, 
for lack of a better word, the gateway 
drug into vintage.” Some of the buzz-
iest 2024 trends are easily thrifted, like 
“Office Siren,” “Mob Wife” and “Eclec-
tic Grandpa”—and secondhand shop-
ping is steadily growing in popularity 
as a more ethical choice. “Fast fashion 
is at a threshold right now where they 
can’t get any faster without violently 
exploiting people,” Whitmore says. 
“So I think that secondhand and re-
worked clothing is going to make its 
way into the mainstream, which has 
been exciting to see,” she continues.

Our conversation reminds me of agen-
da-setting fashion moments such as 
Miuccia Prada’s reworked vintage 
leather jackets on the fall 2022 runway 
or the Coach (Re)Loved program. This 
approach to fashion is also catching 
on locally, which I see while explor-
ing Annata Collective. The storefront 
carries local brands like Checkered 
Out, a mix of vintage, handmade and 
reworked pieces. Hannah, the creative 
director of the brand, tells me Annata 
has been in business for a year.

After our final stop, I’m sad we aren’t 
able to visit The Preppy Bohemian, an-
other secondhand favorite Allison in-
troduced me to that recently rebrand-
ed and is preparing to reopen soon. 
It’s where I found my vintage leop-
ard print Miu Miu clutch and ETRO 
sequined shoulder purse, both of 
which I wear multiple times a week. 
Counting these pieces among the two 
designer dresses I scored today for 
$75 and $120—which retail for $490 
and $1,690, respectively—I’m still 
blown away by how much cooler 
our humble pioneer city is growing 
to be. These outings remind me how 
important it is to invest the time to 
select clothes mindfully beyond click-
ing “add to cart.” Instead, opting to 
hunt for hidden treasures alongside 
friends means ultimately curating 
a more fulfilling wardrobe I’ll wear 
more often from clothes that didn’t 
create new waste.

By Arthur Diaz • arthur.f.diaz@gmail.com

The Sustainable Fashionista’s 
Guide to Salt Lake City’s 
Secondhand Market

Illustration: Kit Cactus



By Bianca Velasquez • biancavelasquezslc@gmail.com    ||   Photos by Evan Hancock

U
pcycling has become a popular 
sustainable practice in recent years, 
with some fast-fashion retailers such 
as H&M adopting the trend. On an 
individual level, the practice allows 
artists such as Regan Ku’ulei to gain 

their footing as designers through recycled 
materials that are much more affordable, 
giving their work the creative breathing room 
they need to express their vision. Wheth-
er it is hand-painted vintage suede or a 
cropped high-low beaded top—made from 
a curtain—Ku’ulei has a healthy and delicate 
sense of play within both material and gender 
expression through their inclusive, accessible 
and sustainable clothing designs. 

To Ku’ulei, the idea of going to a store and 
getting an article of clothing feels discon-
nected and stale, “not to mention imagining 
the conditions it was made in,” they say. “I 
think slow fashion is much more exciting and 
more fun, and that is what gets me excited. 
But also sustainability is incredibly import-
ant to me.” Like many of us, Ku’ulei strives 
to practice sustainability in other areas—like 
taking public transit and recycling—as they 
try to navigate their role within the current 
fashion landscape. “The fashion industry is 
the number two polluter, the way that whole 
machine functions is so fucking wasteful. 
As individuals we can demand better for 
ourselves and for our planet and hold larger 
corporations accountable,” Ku’ulei says.

In Ku’ulei’s rolodex of work you’ll see upcy-
cled hand-painted denim, embroidered mesh 
tops, bombastic-yet-tender puff sleeves, skirts 
with tiered ruffles and enough lace to put 
your mother’s wedding dress to shame. With 
inspiration rooted in the kinderwhore (egre-

gious feminine designs perverted by rebel-
lious undertones—think Courtney Love and 
Madonna) and grunge trends, Ku’ulei’s eye 
for the dainty yet abrasive shines. Meanwhile, 
they assert that materials and silhouettes that 
can seem “meant for women” are actually 
genderless. “Marina and the Diamonds was 
a huge part of that (kinderwhore) resurgence. 
I think that allows for a range of genderplay 
which I find exciting,” they say. “I see a lot of it 
in online spaces and in Salt Lake, people real-
ly playing with masculine and feminine and 
being a little slutty.”

Inclusivity is an important cornerstone of 
Ku’ulei’s work, and they deliberately practice 
it in terms of who they choose as models in 
photoshoots and runway shows. “In my very 
first show I knew I wanted it to be different 
from a traditional fashion show,” they say. “I 
was just coming out as nonbinary and lacked 
a community here in SLC, and I knew I want-
ed to use queer models.” The goal wasn’t to 
have “visibly queer” models, though, but 
rather make the show feel inclusive to folks 
who wanted to participate. For the ten models 
who were chosen for the show, it was their 
first time walking. “I remember after the show 
one of the models said, ‘For someone like me 
to have this kind of opportunity meant a lot to 
me,’ and I knew I wanted to continue to use 
marginalized bodies and people who are part 
of other marginalized communities.”

Ku’ulei participated in the 2023 Utah Pacific 
Fashion Show, featuring 18 Pacific designers 
from Utah to New Zealand. “It was really 
intimidating,” they say, “but it gave me the 
confidence to take myself seriously enough 
to go to school for fashion.” As a Samoan/
Hawai’ian designer, the opportunity allowed 

them to connect with other designers from 
similar backgrounds. “After that show I was 
like, ‘No, I am talented. I have a lot to offer 
and a lot to say, and people haven’t seen 
anything like this before,’” they say.

Ku’ulei is currently preparing for their fall 
semester at Salt Lake Community College’s fash-
ion program. “When I finish a project I can 
say when it is ‘done,’ but I know there is more 
and that I can do better if I just keep learn-
ing,” they say. As they take time to increase 
their skill set and solidify the trajectory of 
their fashion career, they hope to learn how to 
screen print and collect inspiration for their 
next collection. Check out Ku’ulei’s available 
work on their Instagram at @kuulei.co.

F
IG

. 0
1 Regan Ku’ulei explores creative 

freedom in their design work 
through upcycled materials and 
varied gender expression. 

F
IG

. 0
2 Slow, sustainable fashion is 

important to Ku’ulei, both for the 
sake of the environment and the 
excitement of connecting with a 
deliberately crafted piece. 

Regan Ku’ulei 
Reactivates Kinderwhore
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These four Salt Lake City fashion designers are changing the game. While using different materials such as upcycled lace tablecloths and 
natural yarn fibers, and finding inspiration from diverse sources like anime characters and Mother Nature herself, their pieces all fit together 
to create multiple extraordinary looks. From patchwork pants to coffin jewelry and crochet bonnets to metallic bralettes, each designer brings 
something unique to the table. All outfits are modeled and styled by Ashley Favila (@ashleyfavv on Instagram). 

Jaclyn Shahan, the designer behind the upcycled 
clothing brand J.J. Stücker, describes her style as 
“extremely whimsical and ultra-feminine with 
a slight edge.” Her textile skills first came from 
her mother, who taught her how to sew pillow-
cases and tablecloths at a young age, but were 
honed at Academy of Art University in San 
Francisco, where she received a Master 
of Fine Art in Fashion Design. Shahan’s 
newest collection, titled “Hot Flash,” is 
“inspired by the fervor and intensity 
that we all have inside of us for that one 
thing we are passionate about in life, 
and how our flare for it comes and goes 
at times.” Her other design inspirations 
include the 1960s space-age movement 
led by André Courrèges and 1980s 
cartoons such as Rainbow Brite and Jem 
and the Holograms. Shop J.J. Stücker 
online at jjstucker.com and find her 
work on the runway at the Walking 
for Gold charity fashion show on 
September 14. Candra Lee Mackey has always seen clothing as a 

way to express her emotions, personality and spir-
ituality. “Function and fashion go hand in hand, 
as the right clothes not only reflect who you are 
but also support what you’re doing,” she says. 
Mackey made her first pair of Pout Pants in 2020, 
and after months of product testing, she finally 
perfected the stitching formula that keeps the 
patches together. Mindfulness and spontaneity 
are important to Mackey’s creative process, 
“allowing [her] eyes and hands to guide 
the design wherever they lead.” Her goal 

of bringing awareness to the damage of fast 
fashion goes hand-in-hand with her inspira-
tions from the natural world—one piece that 

she’s incredibly proud of is a pair “dedicat-
ed to expressing my gratitude for the sun,” 
Mackey says. Though she’s been entirely 
self-taught so far, she’ll be studying fash-

ion at Salt Lake Community College this 
fall. Check out her current invento-
ry at poutpants.com and contact her 
for commissions on Instagram at  
@poutpants. 

By Asha Pruitt    •    asha@slugmag.com   ||   Photos by Jovvany Villalobos

Pout Pants

..
J.J. StUcker

Building  Extraordinary Looks with  Four SLC  Fashion  Designers

Center: Ashley Favila wears a mint and brown bonnet (Big Yarn is My God), 
chainmail dangly earrings and belt charm (Punx Jewelry), a yellow lace buttoned top 

(J.J. Stücker) and painted brown patchwork shorts (Pout Pants). 

“I love the way that an outfit can make an impres-
sion on the world around you without saying a 
thing,” says Ashley McDougal, the designer 
and fiber artist behind Big Yarn is My God. 
When it comes to crocheting, her method 
of choice when creating clothes, she feels 
very connected to her pieces because “not 
only are you designing a dress or pants, 
you’re also making the material,” 
McDougal says. “It feels like a little 
part of me walking around in the 
world.” She looks to other fiber art 
brands like Nong Rak and Loupy 
Studio for ideas on how to experi-
ment with natural textures and play 
with freeform design. “I love to play 
with color and shape … I come up with 
my favorite pieces when I spend time 
admiring other mediums like paint-
ings, glass [and] ceramics,” she says. 
Find McDougal’s yarn creations on 
Instagram at @bigyarnismygod and 
look out for her fall 2024 collection 
coming this October.

“Growing up, I always wanted to look different,” 
jewelry designer Maranda Espinoza says. “I would 
make kandi bracelets and sell them to kids at 
school.” Her early involvement in the emo and 
scene subcultures later influenced her brand, Punx 
Jewelry, and its bold, dramatic style. Using thrift-
ed charms and stainless steel materials—some-
times incorporating ethically-sourced skunk 
and raccoon bones as well as human wisdom 
teeth—Espinoza handcrafts chokers, earrings, 
belts, keychains and more. Her chainmail-es-
que designs, inspired by vampire aesthetics, 

emphasize classic goth motifs like spiders, 
coffins and crosses alongside stereo-
typically feminine symbols like hearts, 

stars and bows. She couldn’t possibly 
choose a favorite piece, though: “All 
my creations are very special to me. 

It takes so much time to bring [the 
designs] to life,” she says. Shop 

Espinoza’s recent collections 
online at punxjewelry.net and 
keep up with new drops or 
request a commission on Insta-

gram at @punxjewelry. 

Big Yarn is My God

Punx Jewelry

Center: Ashley Favila wears spider star earrings and 
matching choker (Punx Jewelry), a metallic bralette 

and pink lace top (J.J. Stücker), dyed denim with 
brushed yarn pants and a multicolor tube scarf/belt 

(Big Yarn is My God).



“I’ve found so much bliss in 
approaching fashion and gender 
in a limitless way. Art has no 
deficit and neither do we. As 
free-hearted beings, it is within 

our right to step out of the 
binary for reasons no one 

besides yourself is 
entitled to.”

“Modeling has helped me always 
be willing to step into a persona any 
day. From casual to editorial high 
fashion to streetwear, my bookings 
as a model will constantly vary and I 
absolutely adore that.”

“What the beautiful Utah creatives have taught me 
is the blessing and love that is community. Learning 

what community truly means and having the 
opportunity to share intimate spaces for creating 

art has invoked the most special bonds.”

Photos by John Taylor | john@visionfoto.com

Felix Diaz is a fashion stylist, multimedia creative, model 
and community organizer deeply integrated into SLC’s 
flourishing underground, alternative fashion scene. 
Follow them on Instagram at @felixdiiaz and read the 
full interview on SLUGMag.com!
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By Alton Barnhart • alton@slugmag.com  |  Photos by Derek Brad

I know zip about fashion. My only reference 
points come from my three vogue-centric 
sisters and binge-watching many seasons of 
America’s Next Top Model. And we all know 
how well that show aged… The way I see 
it, fashion is just one overpriced, trendy 
circle: What’s not a fad right now will be 
later, as the dominant cultures continue to 
harvest the subordinate ones. However, let 
me kill two birds with one bedazzled stone 
with a shop-til-you-drop honey hole that’s 
both cheap and “with the times.” Let’s burn 
down to West Valley City and head north-
bound to Redwood Drive-in Theatre for their 
year-round, weekend swap meet.

Since 1960, Redwood has been host-
ing this acre-wide flea market, featuring 
over 500 different vendors to boot. What 
those vendors might be selling, though, is 
anything and everything you could imag-
ine. The range of items varies between 
every visit, both secondhand and brand-
new, but that’s the beauty of it! With some 
pocket change for entry and a few Andrew 
Jacksons withdrawn on Saturday morning, 
you could be walking out with a brand-new 
wardrobe and a few trinkets to spare. 

I normally go searching for antiques and 
oddities on my Sunday adventures. Previ-
ous purchases include but are not limited 

to: retro wind-up tin robots, a piranha head 
frozen in a block of resin, spring-locked 
switchblades, a rusted-out Gremlins lunch-
box, a complete DVD set of Cowboy Bebop 
and a raggedy copy of a BDSM pornograph-
ic magazine that was strictly AGAINST 
vendor guidelines. Aside from the bizarre 
and peculiar, the swap meet supplies a range 
of vintage and high fashion. Catch some 
screen printed band tees from the OliFer 
Rock tent, where I got both a Gorillaz and an 
Elvira shirt. Scope out the few vendors that 
come equipped with belts and handbags 
from highbrow brands like Gucci and Louis 
Vuitton (I can neither confirm nor deny that 
these were legitimate products). If you feel 
the need to indulge in both of your secret 
fandoms, the NFL jersey tent and Hello Kitty 
stand are both a stone’s throw away. I can’t 
emphasize it enough when I say you can 
find almost ANYTHING.

Now, buying used and pre owned items 
is nothing new. We saw this craze when 
Macklemore’s “Thrift Shop” hit number 
one in the Billboard Hot 100 charts, and 
scalpers began reselling our childhoods 
back to us like bastards, but Redwood is 
different. Instead, “take it or leave it” offers 
don’t really exist here. You can haggle 
and barter for better prices, but please be 
reasonable. You may be getting a deal, but 

some vendors rely on the swap meet as a 
secondary (sometimes primary) source of 
income. Practice this unspoken word of 
respect between buyer and seller. You’re not 
Rick Harrison, and this is not Pawn Stars.

Sadly, to end on a sour note, Redwood is now 
facing its biggest buyer of all: EDGEhomes. 
As of June 2024, the community of West 
Valley City has been fighting tooth and 
nail against a rezoning proposal that will 
demolish the drive-in into a row of “afford-
able housing.” Many petition signatories 
and upset community members have urged 
the West Valley Planning Commission to 
say no, but this is just the beginning. My 
advice to first-timers or veteran patrons is 
to continue the early-weekend wakeups, 
drive down to this antiquity goldmine and 
show your appreciation through second-
hand hauls (or even just with your one-dol-
lar admission fee). Just like the treasures 
inside, if you don’t keep a wary eye out for 
this Wasatch Front staple, it’ll vanish with-
out a trace.

To show your love and support for fellow 
treasure-hunters like yourself, check out the 
Redwood Drive-in swap meet every Saturday 
and Sunday morning at 3688 South Redwood 
Road. Exact times may vary depending on 
the season. Happy hunting!

SLUG Editorial Assistant Alton Barnhart is on 
the hunt for the hottest, most fashionable gar-
ments at the treasure trove of Redwood Drive-in 
Theatre’s weekly swap meet.

ANO T H E R  MA N’ S  T REAS U R EANO T H E R  MA N’ S  T REAS U R E

•  at  T H E  REDW O O D  D R I V E - I N  T H E A T R E  S W A P  M E E T  ••  at  T H E  REDW O O D  D R I V E - I N  T H E A T R E  S W A P  M E E T  •
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This month’s SLUG Localized showcase on Thursday, September 19 
features the unique, upbeat sounds of DJs from all across Utah: Olivia 
Bigelow, AUXO and kimmi! This all-ages electronic extravaganza at 
Kilby Court, sponsored by Riso-Geist, costs just $5 for entry. Doors open 
at 7:00 p.m. and music kicks off at 8:00 p.m.

By Parker Scott Mortensen • parkermortensen@gmail.com

AUXO’s new album CIRCA is a 28-minute 
whirlwind of drum and bass, EDM and pop 
in exquisite balance. It’s an experimental 
and danceable concoction that cooks with 
jungle and footwork ingredients to create 
a work reminiscent of Machine Girl and 
microwave-nuked vaporwave. There’s no 
wasted space, either—almost every track 
is high energy and moves you to dance, 
and it considers what would be an interest-
ing way to do that through lyrics, samples, 
vocals and unexpected drops, never resting 
on just an incredible rhythm and beat. It’s 
easily the best and most dense of what the 
duo have made so far. 

Benjamin Davie and Austin Cannon, both 
from St. George, comprise the group. Davie, 
the producer, moved to Salt Lake City to 
attend the University of Utah to study graph-
ic design, and Cannon, the singer, still lives 
in St. George. The two are close friends and 
have been since middle school, when they 
found themselves gravitating to one anoth-
er in a larger friend group and goading 
each other’s music tastes to new heights. 
“There wasn’t a lot to do in St. George,” 
Cannon says. “Davie started producing 
tracks, and we started to make little funny 
songs.” They got into Yung Lean and 
vaporwave and liked the all-encompass-
ing sound of reverb. “It turned serious, I 
guess,” says Davie.

That was 2019–2020. Now they live far 
apart, but their chemistry survives the 
distance. Cannon sends vocals to Davie, 
who chops and bakes them into whatever 
tracks he’s currently toying with. Though 
they miss the days of spending all day 
making music together in a bedroom, they 
say the separation has brought growth. 
“You can have your times where you’re 
alone and your lyricism can be, like, truly 
yours,” Davie says to Cannon. “I can see 
where your writing has just improved over 
time, and it’s just beautiful. I don’t know. I 
love it.” The heart grows fonder.

Their early music was under a different 
name and leaned more $UICIDEBOY$-in-
spired with rap-heavy instrumentals. 
Under the AUXO name, the duo has moved 
more toward a drum and bass founda-
tion that edges into pop. It’s hard to pin 
down, but the music emphasizes explosive, 
euphoric moments that happen in surpris-
ing ways, even when you hear a drop 
coming. There’s always a little extra detail 
that pushes every moment over into some-
thing sublime, such as the heavy panting 
over the opening synths of “Werk 2nite” 
that lend the song a pounding heft. “I’ve 
always thought it’s interesting to try to 
make something that’s extremely palatable, 
but also [has] experimental elements,” says 
Davie. “To just push this—whatever genre 
we’re doing—forward.” 

Cannon’s vocals bring another edge. His 
breathy delivery brings a Dangerous 
Muse-esque sex appeal that dredges up the 
aughts-era party boy persona. And then 
there are the confessional moments on 
“Navigation” that play like a voice memo: 
“We’re our happiest when we do us. Silly 
little rant: Like, it’s not fully a bad thing to 
like, grow into your ways. Fucking grow 
into your ways! People will love you. It’s 
fine. Do what you fucking want to do. 
You don’t want to use Google Maps? Or 
Apple Maps? Fine. It’s no reason to fuck off. 
Just love each other. It’s a goddamn map 
service.” The orchestral synths sear back up 
and drown him out. 

The boys complement each other’s creative 
impulses that way. They provide cover for 
the other to do their thing and divulge that 
elusive sense of pop authenticity, which 
ultimately comes as a feeling, one that lives 
and dies by the creator’s willingness to be 
themselves in front of others. “For me, it’s 
always just been like, how does this make 
me feel?” says Cannon. “If I turn on a song 
... I just ask myself that question. You’ve got 
to stay true to what you like, and that’s just 
what I’ve always done.”

Find AUXO on Spotify or follow them on 
Instagram at @benauxo and @austinauxo.

XO
LocaLizedLocaLizedLocaLized

Benjamin Davie (left) and Austin Cannon (right) overcome the 
barrier of distance to craft danceable drum and bass tracks.
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By Parker Scott Mortensen • parkermortensen@gmail.com

The cover art for Olivia Bigelow’s 2022 
album Zex Tape is a smattering of internet 
junk ephemera on top of the iconic “Dust 
II” map from Counter-Strike: Source. Just to 
the left is a pixelated figure holding a JPEG 
of an AK-47. It’s Bigelow, but the visage is 
so mosaicked you might not have been able 
to tell it’s her without already knowing. 

The Salt Lake City-based producer and DJ 
released Zex Tape in September 2022 and, 
like a lot of her work, it’s a cacophonous 
EDM bomb that can’t be defused. It’s full 
of noisy beats and obscure samples from 
society’s weirdest corners. Foley, sound 
effects, boing-oing-oings—for Bigelow, 
more is more, and her music blasts loud, 
hard and stupid. It works, even as—and 
maybe because—it sounds insane. 

But Zex Tape, like most of her released music, 
builds on a different era of Bigelow’s life, 
before she embraced her identity as a trans 
woman. The pixelated, hidden Bigelow has 
a mustache. “I really didn’t like how I looked 
then,” Bigelow says. “I couldn’t put my face 
on there, because that wasn’t me.” While she 
knew she was trans at age 13, she was outed 
and mistreated then. “I just kind of locked 
myself away,” she says. 

When Bigelow turned 18, she felt like it 
was too late to start hormone therapy. “I 
felt like … I was gross, irredeemable—that 

hormones would only make me a freak and 
people would hate me more,” Bigelow says. 
There was nothing stopping her from doing 
what she had wanted, but now the equation 
felt different. Maybe she could find another 
way around.

Bigelow played jazz in high school and first 
turned to producing music at 16. Music 
quickly became an outlet. “When I made 
music, that was actually me,” she says, 
“and people couldn’t say nothing about 
that.” She knew she was expressing herself, 
but she didn’t always know or even like 
how she appeared. In 2020, for instance, 
she released a project in which she rapped 
over beats. She ended up deleting it. Move 
on, try again.  Since 2022, Bigelow has start-
ed doing more DJing and live performanc-
es. “It’s very freeing, being on stage,” she 
says. “I just love being in front of people 
and having them captive to whatever I do.” 

She sinks her claws deep into your brain 
to fire as many different neurons as possi-
ble. “I try to capture the sensation of just 
scrolling, scrolling endlessly,” she says. No 
time for intent or meaning—911 calls, docu-
mentary sound bites, “Epic Rap Battles of 
History,” bingo was his name-o. In every 
moment, you’re invited like lightning to be 
in on a new joke. She works on tracks for 
nine months at a time, layering and gutting 
and building, anything but sitting still. But 

even as Bigelow made music a space for 
herself, her jokes and silly impulses, she 
simultaneously found it hard to be serious, 
especially when it came to saying anything 
meaningful about herself. What if she tried 
hormones and found everyone had been 
right, she was just faking it? The music 
wasn’t enough.

Around February, she bit the bullet. She 
was working on music with a trans friend 
who said, “You can always just stop taking 
hormones. You’ve already got dysphoria. 
What do you have to lose?” That conver-
sation made all the difference. “It really 
took having another trans woman who I’d 
known for so long tell me I’m not [faking 
it],” Bigelow says. Now, HRT is going 
well. “I feel like I’m not hiding now,” she 
says. “[With] a lot of my older stuff, I was 
scared to be serious and be open and real-
ly say anything about myself. And I think 
that’s why I avoided making anything with 
meaning.” In retrospect, Zex Tape reflects a 
lot of Bigelow’s issues with her body and 
her identity.

Still, her maximalism endures. “I try to put 
as much as I can into everything I make,” 
she says, “because I want the next thing I 
make to definitely say everything in case 
I die or I disappear or I stop doing this. I 
need it to be everything.” Follow Bigelow 
on Instagram at @olivia_bigelow.

Olivia Bigelow’s experimental music is the outlet and safe 
space she created for herself while navigating her identity 
and gender transition.
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Bella Waters, the screen printer, textile 
designer and creator behind IzaaJade, 
has crafted her creativity into her own 
brand. She first started painting on shoes 
and making jewelry in 2018. “People 
would [ask] ‘Where did you get that?’ 
And I’d [say] ‘I made it.’ [Then] they’re 
like, ‘Can you make me one?’ And then 
that progressed.” Waters explains IzaaJade 
as a creative platform that has fluctuated 
according to her ever-evolving niche, but 
one that always reflects her passion for 
making and creating. 

“It took me like two years to be good at 
screen printing,” shares Waters. “I pretty 
much failed for most of those two years.” 
She personally designed every one of her 
screen printed pieces.

“I print in my basement and then I take the 
fabric that I print, and use that as textile 
fabric to make the wallets and the jour-
nals,” says Waters, describing how each 
piece initially starts out as one big design 
and then gets distributed into smaller 
items. Wallets are Waters’ personal favor-
ite, she says, “because it’s something that I 

By Kyra Cortez  •  kyracortez23@gmail.com  ||  Photos by John Barkiple

Bella Waters’ brand IzaaJade spans more than just screen printed textiles 
and also includes an educational YouTube channel.

“There are no boundaries that 
could ever define where my brand 
[will be],” Waters says confidently.use every single day [and] they have really 

good durability [and] quality.”

Waters initially grew an interest in screen 
printing through her job at a screen print-
ing warehouse. “I would watch these huge 
screens in this warehouse full-time,” she 
says. “Through watching screens, I got to 
experience the process from a bigger lens. I 
really just liked how many things you have 
to remember. I like having to-do lists and 
structure.” Screen printing stems from both 
artistic creativity and structure, and “that’s 
why I think I flourish in that pursuit,” 
says Waters.

Her love of structure doesn’t end at screen 
printing, though. She also practices struc-
ture through bullet journaling. “I love 
making lists and [with] bullet journaling, 
I get to totally design my spread,” says 
Waters. She started journaling as a kid, a 
practice that eventually turned into sketch-
ing, then bullet journaling. “I just kind of 
do it. It’s a part of who I am,” she says.

Waters’ brand isn’t limited to material 
items; it extends to YouTube, too. She finds 

her YouTube channel—where she shares 
seemingly endless content through tutori-
als, advice and more—to be a place where 
she is present and authentic in sharing 
her passions. Waters envisions IzaaJade to 
continue to be “a source of inspiration for 
people that enjoy my brand … I don’t care 
if I make money on YouTube. I don’t care if 
I have a lot of subscribers. I [prefer] a small, 
[strong] circle of support,” shares Waters. 

When asked about her inspirations, Waters 
didn’t point to many specifics (aside from 
the Spanish architecture she posted in an 
Instagram story), but rather feels inspired 
by creating and sharing things through her 
art that wouldn’t be experienced other-
wise. “My cake journals, for example, 
[are inspired by] my behind-the-scenes 
dream of being a cake decorator,” Waters 
says with enthusiasm. Another outlook 
Waters projects onto her brand, IzaaJade, 
is the “Kate Spade perspective,” which 
she describes simply as Kate Spade doing 
whatever she wants. 

“IzaaJade is going to be IzaaJade. There 
are no boundaries that could ever define 
where my brand [will be],” she says confi-
dently. See more of Waters’ creations on her 
YouTube channel @SEWIZAA and follow  
@izaajade on Instagram!
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With the uptick of tourism to Japan 
in the last few years, it’s been easy to 
feel left out when seemingly my entire 
Instagram feed is filled with pictures 
of cherry blossoms, niche cafes and the 
neon lights of Tokyo. Yet Koyoté, one of 
Salt Lake’s newest Japanese restaurants, 
brings the flavors of the East right into 
the Mountain West.

Located in the Marmalade district, 
Koyoté is situated in a quieter neighbor-
hood, alluding to a casual and welcom-
ing dining experience. The first thing 
I noticed upon walking in was how 
hands-off-yet-friendly the whole expe-
rience was. After the host sat my party 
and I down at a table, he explained the 
digital menu system and left us to it. We 
were not left helpless, though; through-
out the meal, multiple 
members of the staff 
came over to check in. 
This created a feeling 
of independence, yet 
familiarity. By the end 
of the meal, we had 
talked to almost all the 
front-of-house staff.

A trip to Koyoté is 
wasted without 
heavily sampling 
the various appetiz-
ers offered. Our table 
decided on Lotus 
Chips ($3), Whipped Tofu ($10) and 
Mabo Tofu ($10), but only after a heated 
debate, as each dish had distinct appeal.

The Lotus Chips ended up being better, 
crispier and more delicious than any 
potato chip. The delicately sweet and 
incomparable lotus flavor was comple-
mented by the taste of the frying oil and 

the salt and vinegar-based seasoning 
that was sprinkled throughout. The 
combination was so memorable that 
my companions ended up ordering a 
second serving to take home. 

The Whipped Tofu and Mabo Tofu could 
not have been more different in terms 
of taste, texture and presentation. The 
Whipped Tofu was creamy and sour, with 
the soy-based meat alternative and the scal-
lion pancake on top, while the Mabo Tofu’s 
spice could not be cut—the dish consisted 
of chunks of tofu mixed with a shiny red 
broth that let me know it’d be spicy before 
it even hit my tongue.

Somewhere between the appetizers and the 
main entrée is when we received our drinks. 
Seduced by the name alone, the Horchata 
Sake ($12) was a marvel. Smooth, not too 
sweet and served with a cinnamon-rimmed 
glass, the first few cups had the forward bite 
known to sake. Yet after a refill or two from 
the flask, the taste mellowed and was indis-
tinguishable from a traditional horchata.

Diners should keep in mind that even 
though the restaurant highlights their 
most popular dish on their website, there 
is a wide array of traditional Japanese 
cuisine to choose from. I decided on the 
K.O. (Koyoté Original) Mazemen ($16). 
It was advertised as a good alternative 
to normal ramen for those hot summer 
nights, and to my delight, it delivered! 
While ramen normally has me sweating 
halfway through the bowl, I reveled in 
the brothless dish. The perfectly soft 
poached egg’s jammy nature made the 

noodles gooey, and 
the crispy collards and 
green onion provided 
a needed crunch. 
While I wish the pork 
wasn’t sliced and 
diced beforehand, as it 
made the meat a little 
too chewy, it combined 
well with the other 
ingredients, so it was a 
fair compromise.

Since we ordered all 
of our food ahead of 
time, by the time the 

Purin ($7.50) came out, we barely had 
any room. But the Japanese custard 
with its burnt caramel sauce and fresh 
whipped cream was ultimately the 
perfect end to dinner with a cherry on 
top—literally.

The quality of service and food we 
received felt like a steal considering the 
prices, making Koyoté an absolute go-to 
spot in Salt Lake for all who want qual-
ity ingredients prepared with utmost 
care. I eagerly look forward to my next 
opportunity to stop by and sample even 
more of what Koyoté has to offer at my 
earliest convenience.
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Lunch: Monday–Friday, 11:30 a.m.–3 p.m. Dinner: Monday–Saturday, 5–9 p.m.

koyoteslc.com(385) 262-5559551 W 400 N, Salt Lake City

Koyoté’s brothless ramen satisfies summer 
cravings without the sweat. 

Koyoté’s staff offers a comfortable dining 
experience that is inviting without being 
overbearing.

Coyote is Out There Waiting, but at

You're Never Hungry

By Caitlyn Hartung
c.hartung97@gmail.com
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“Mouth” 
Self-Released
Street: 07.16 
Head Portals = Pinegrove + Good News 
Modest Mouse (a little bit of Kishi Bashi) 

Head Portals has always reeked of confi-
dence, less of a group that’s feeling out 
a sound and more shooting the gun 
straight ahead. Though taking a hiatus 
from 2019-2024 (no obvious reason why 
they would’ve needed a break during 
that time), they’ve come back with a 
short EP in EP1 and the announcement 
of a fully new project in A Lesson In 
Object Permanence. “Mouth,” their promo 
single for the album, is a track that feels 
laid back but hard-driving, like drop-
ping the driver’s seat back and going 100 
on the highway. The choral quality of the 
vocals lifts the song above the muddy 
bass and high-tempo guitars, taking it 
into that sweet spot between grim and 
melancholy. This group’s overall sound 
is straight out of 2012–2016 indie-rock 
without all the horniness and twee, and 
it’s why I have gravitated to the band 
so much. By the time this review is out, 
the full album will be released—give it a 
spin and follow the group on Bandcamp. 
–wphughes

“Didn’t Get Your Name”
Split End Records
Street: 06.04
Painted Lines = The Cure + The Sound

On “Didn’t Get Your Name,” local post-
punk group Painted Lines serves up a 
wistful and dancey throwback to goth 
music’s early days. The track’s plush 
bass lines roll your brain around like a 
lollipop between a bombshell’s lips and 
the melancholy guitar riffs (which are 
reminiscent of Will Sergeant) melt with 
reverb. All the while, the band’s vocal-
ist sings about an amorous encounter 
with an alluring stranger in a crowd-
ed dance hall. The story shimmers like 
neon through cigarette smoke as only 
a memory of a brief entanglement can. 
Unfortunately though, it amounts to 
nothing more than “a love story meant 
to be left in the past,” as the singer long-
ingly croons. By the close of the three-
and-a-half-minute track, the stranger has 
driven away without saying goodbye or 
imparting their name. C’est la fuckin’ 
vie. “Didn’t Get Your Name” can now be 
found on Painted Lines’ eponymous EP 
which dropped on all major streaming 
platforms on July 10. –Joe Roberts

“u up”
Sleepy Heart Records
Street: 04.26
Melancholy Club = Jawbreaker +  
Paramore + Brand New

SLC emo band Melancholy Club has 
released their newest single from their EP 
sle-ep titled “u up.” Distinct Midwest emo 
influences, along with guitar playing remi-
niscent of Jawbreaker, leads to this track 
being a pretty successful trip through the 
genre. The opening guitar playing is also 
very similar to Paramore’s “All I Wanted.” 
As the emo genre obviously suggests, the 
vocal passages carry emotional baggage 
throughout the song, almost sounding on 
the verge of tears with backing vocals that 
are closer to screamo in tone than anything 
(similar to emo legends Brand New or 
Rites of Spring). Later down the track 
through triumphant choruses we make a 
return yet again to the more Midwest emo 
instrumentation and influences, with the 
guitar in the bridge practically dancing 
down the fretboard. In conclusion, “u up” 
is a successful endeavor into the genre that 
Melancholy Club has declared their home, 
with impressive guitar work carrying the 
track all the way there. –Jake Fabbri

Head Portals Painted LinesMelancholy Club

Please! SLUG needs your help. We have so many good, local singles that need to be listened to. If you don’t listen and adopt them, they’ll 
be euthanized and no one will ever get to hear them again. You might just be their only hope! 

“Unloveable”
Self-Released
Street: 08.09
Poeina = Dolly Parton + Celine Dion

Like the whimsical aunt of the fami-
ly with just a little too much time on 
her hands, something is enchanting 
about the commonplace fairies exist-
ing among us. In August 2024, Poeina 
brings a mystical single to the public in 
a soul-bearing and honest tone. There 
is something about the power ballads 
of the past that are continuously stuck 
in your head to this day—a quality that 
is hard to capture. It’s impressive to 
perform a piece with the same aura as 
the song at the end of a childhood movie, 
equal parts kitsch and cozy. There is not 
even a wink of irony in the melody; it’s 
oddly refreshing. Something turned me 
off of this track at first, the title felt too 
self-deprecating, or maybe it’s because 
I judge album covers too often. Book 
meet music. Yet when I listened to it, I 
enjoyed the intricacy of the production 
and how true it sticks to its guns. Inge-
nuity results in art that cuts through the 
ordinary it was born in, even if the lyrics 
are a bit barefaced. –Marzia Thomas

“Motor Mouth” 
Smoking Room Record Label
Street: 07.15
Worlds Worst = Soundgarden + Nothing 
+ Foo Fighters + Whirr  

With electrifying guitar and heavy drum 
beats, Worlds Worsts’ new single “Motor 
Mouth” has the perfect contrast of fuzzy 
vocals and upbeat instrumentation. The 
shoegaze punk-rock band layers the 
music louder on top of the lyrics, creating 
a softer effect against the wall of sound 
that the instruments make. Almost inco-
herent, the vocals add a delicate touch to 
the song along with a “trance-like” effect 
from the guitar’s wavy distortion. The 
shredding of the guitar transported me 
to a ‘90s grunge/emo bar, in the middle 
of a crowd, swaying my body and tossing 
my head along to the fast tempo music. 
“Motor Mouth” is the kind of song you 
can mumble along to, imagining your own 
lyrics to go along with the intensity of the 
instruments. Combining dreamy pop and 
hardcore elements, the band creates a song 
that could convert a pop fan to a shoegaze 
listener. This song is a great addition to a 
driving playlist or an at-home retrospec-
tive dance party. –India Bown

“On Its Way Out”
Self-Released
Street: 07.26
This Valley Glow = Ritt Momney + 
Noah Kahan

“On Its Way Out” has a title that 
begs a question: “What is ‘it’?” The 
song begins with gentle taps—four of 
them—before the drums kick in and 
then an airy acoustic guitar layered 
above hopeful, consistent chords. It’s 
these layers that begin to give the song 
its shape: a “fallback to the fallback,” as 
vocalist Ryan Delvie opens the song. 
These lyrics signify a return to simplic-
ity, safety and comfort. The same gentle 
taps echo in the final seconds of the 
song. “On Its Way Out” is a sunset. As 
a warm, orange sky closes the day, This 
Valley Glow simultaneously celebrates 
and mourns the ending of a moment or 
a phase, finding peace with the truth 
that nothing lasts. –Harper Haase

Poeina Worlds Worst  This Valley Glow
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